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President’s Message

The More Things Change…
Steve Allen
2010 Association President

Allen Property Group, Inc.
831- 688-5100
steven@allenpginc.com

While attending the mid-year
business meetings of the National
Association of REALTORS® in
Washington DC, I was able to
sneak away for a few hours and
view some of the marvelous dis-
plays at the Smithsonian Muse-
ums. To my delight, I happened
upon a multi-room display exhib-
iting Santa Cruz County history.
Did the Smithsonian choose im-
ages of the Boardwalk, SS Palo
Alto or the Capitola Esplanade?
Ironically, the exhibit chronicled
the long history of the rail system
in our County. The display de-
tailed the long standing opposi-
tion from residents of Watson-
ville questioning the business
practices and taxpayer subsidies
needed to construct the railroad:
“In 1876, Santa Cruz business-
men and politicians fought to
bring a railroad to town; dream-
ing of a boom in industry that
would make their city the equal
of San Francisco. Many local
people invested in the proposed
Santa Cruz Railroad and after
years of politicking and finan-
cial maneuvers, a 15 mile line
was completed in 1876. It con-
nected Santa Cruz to the farm-
ing town of Watsonville which
was served by California’s prin-
cipal railroad, the Southern Pa-
cific.”

So here we are in 2010 and it
appears that much of this same
line will now be purchased as
part of the estimated $23.5 mil-
lion Santa Cruz Branch Line
project which resolves to initiate
recreational use. While it is dis-
heartening to see many of the
large industrial companies
(Cemex, Lipton, Texas Instru-
ments, Wrigley, Birds Eye, Bor-
land, Seagate…) vacate our
County, it is encouraging to see

intuitive minds transform va-
cant buildings and deserted rail
lines into renewed centers of
modern commerce and utility.
Another shining example is the
commercial complex housing
Kelly’s Bakery in West Santa
Cruz, once the site of empty
industrial buildings. I am re-
minded of Congressman Sam
Farr’s advice: Santa Cruz
County should embrace eco-
tourism as the new driver of our
local economy.

For decades, our Association has
debated as to the ability to call
ourselves the Santa Cruz County
Association of REALTORS®.
Who would think that adding
such a little word as, “County”
could be so contentious and po-
litically beguiling? While 90
years ago our Association was

primarily made up from a group
in the City of Santa Cruz, we
have evolved into a very differ-
ent organization. The National
Association of REALTORS®
has approved our name change.
We continue to support the Wat-
sonville Association with the
possibility of revising their name
to the Pajaro Valley Association
of REALTORS® and look for-
ward to a mutually beneficial
relationship going into the next
century of our shared history.

Your Board of Directors has
received countless e-mails,
phone calls and letters regarding
the proposed rental inspection
ordinance attempting to be im-
plemented by the City of Santa
Cruz.

Continued on next page 6

mailto:steven@allenpginc.com
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Participate, be informed, be-
come involved, speak up.  This
was a common theme conveyed
to a packed room, by each
Mayor at this year’s Breakfast
with the Mayors of Santa Cruz
County.  The event, sponsored
by the Santa Cruz County Asso-
ciation of REALTORS® and the
Local Government Relations
Committee, was held July 14.

This year we were honored to
have 3 Mayors with us; Mayor
Jim Reed, City of Scotts Valley;
Mayor Mike Rotkin, City of
Santa Cruz; and Mayor Sam Sto-
rey, City of Capitola.  Each
Mayor started with an overview
of the state of their City and then
answered questions from the at-
tendees.

The Mayors told us about fiscal
restraints their cities are facing
due to the current economic con-
ditions.  Scotts Valley is tapping
into reserves to help with $8mm
in budgeted expenses.  Santa
Cruz will have a $1.2mm deficit
even after taking $1mm from
reserves.  One half of that gap
can be met by not filling posi-
tions.  The other half is more
difficult and will be met through
layoffs.  The problem, according
to Rotkin, is the recession and a
shrinking tax base.  Both Scotts
Valley and Santa Cruz have lost
revenues with corporations such
as Texas Instruments, Wrigley’s
Aviza, and now Seagate is mov-
ing the majority of their facility

issue in Capitola Village and for
any new or existing business;
Mayor Storey says a Traffic and
Parking Commission was estab-
lished to help the planning pro-
cess.  There are currently free
shuttles during the summer
months to bring visitors to the
Village and beach. Long term
plans will take into consider-

The Mayors’ Breakfast: Be Involved
Candie Noel

Local Government Relations Chair
Bailey Properties, Inc. 831- 688-7434

cnoel@baileyproperties.com

out of the County.  As Mayor
Reed said, “the days of this be-
ing a manufacturing area are
gone…..we have to look at
small commercial develop-
ment…”  To compound the is-
sue, the State is taking monies
from the Cities to fix State’s
budget, with $50mm being
taken from the City of Santa
Cruz during the last 10 years.

How are the cities planning to
encourage new business and in-
crease their tax base?  Santa
Cruz and Capitola are looking
mostly at tourism opportunities,
while Scotts Valley is eyeing
the business community.

Building infrastructure to create
new and expanded tourism op-
portunities is key for Santa Cruz
and Capitola.  Parking is a major

ation the new rail-trail that cuts
through the heart of Capitola, and
use it to create future recreation
opportunities that will encourage
families to visit and live in Capi-
tola.  Mayor Rotkin, along the
same theme, says a plan to transi-
tion away from cars and their
necessary parking spaces and ga-
rages must be created.

Mayor Storey explained the pro-
posal for the new library for
Capitola which is planned to
open in 2018.  It will be a mod-
ern, state of the art library that
will draw people from all over
the County.  In addition, it will
“be part of whatever happens
with the Rispin Mansion” i.e.
park, interpretive center.

The City of Scotts Valley has an
Economic Development Com-
mittee that meets several times a
week.  The Committee and the
Mayor have been working with
existing businesses
Continued on page 6

mailto:cnoel@baileyproperties.com
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Real Estate
  Legal
  Matters

Foreclosing Lenders and Promissory
Estoppel

By: Terry Rein
Bosso Williams, APC

In Garcia v. World Savings,
FSB, 183 Cal. App. 4th 1031
(2010), the appellate court de-
cided that a lender's oral agree-
ment with the borrower to
postpone a foreclosure sale was
enforceable under the theory of
promissory estoppel.

In this case, Garcia (“Borro-
wer”) failed to make his mort-
gage payments to World Savings
(“Lender”).  The Lender com-
menced a non-judicial foreclo-
sure by recording and serving its
Notice of Default. After expira-
tion of the statutory three-month
notice period, the Lender record-
ed, served, and published its No-
tice of Trustee's Sale. The
Lender voluntarily postponed
the trustee's sale several times,
including after the Borrower
completed a refinancing applica-
tion. When the Borrower asked
for another extension on August
27, 2007, the Lender’s loan offi-
cer assured the Borrower on the
phone that he would extend the
pending foreclosure sale a few
more days. This was relied on by
the Borrower.

The refinancing closing got de-
layed. The trustee's sale was
completed on August 30, 2007.
Not knowing about the foreclo-

sure sale, on September 7, 2007
the Borrower closed the refi-
nancing of his other property
and tendered a check to the
Lender for the reinstatement
amount. The Lender refused to
cash the Borrower’s reinstate-
ment check.

Garcia filed a lawsuit against
the Lender for "wrongful fore-
closure," alleging violations of
the statutory foreclosure proce-
dure, breach of oral contract to
postpone the sale and promis-
sory estoppel. The trial court
granted the Lender's motion for
summary judgment. The trial
court decided the foreclosure
sale procedure was valid and
said there was not enough con-
sideration to support the alleged
verbal contract to postpone the
foreclosure sale.

On appeal, the appellate court
found that the Borrower’s ac-
tions in closing the costly refi-
nancing was in reliance on the
Lender's verbal promise to post-
pone the foreclosure sale. In
general, the elements of promis-
sory estoppel are:
1) a promise reasonably ex-
pected by the promissor to in-
duce action or forbearance;

2) action or forbearance by the
promisee in justifiable reliance
on the promise (i.e.,
“detrimental reliance”); and
3) injustice which can be
avoided only through enforce-
ment of the promise. The case
was sent back to the trial court
on the promissory estoppel
claim.  Under this case, depend-
ing on the facts, verbal assur-
ances by a foreclosing lender, if
relied on by borrowers to their
detriment, can be as binding as
a written contract.  However, as
a practical matter it is much bet-
ter to obtain written extensions
and avoid the burden of proving
the elements of promissory es-
toppel.

Stop in and Shop!
Did you know that we carry
over 50 different sign riders?
Have flags and pole sets in
many attractive colors? And
carry brochure boxes, flier
stands, electronic lock boxes
and many C.A.R. forms
(single or in a pack)? Addi-
tionally you can find novelty
items, REALTOR® items, A-
frames and Real Estate Publi-
cations!

SCAOR is here to help you
promote your listings and
your business.

Be sure to check out our
monthly specials!
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I would like to compliment Can-
die Noel, Committee Chair for
Local Government Relations in
an incredible job dissecting this
complex issue. Ironically,
Mayor Rotkin will be the first to
admit that the values of his con-
stituents are shifting from the
density friendly Santa Cruz of
the past, to those of the more
elite, tourist destinations found
up and down the coast of Cali-
fornia. As the debate moves on,
we currently have more ques-
tions than answers:
How do already struggling
property owners pay their mort-
gage with additional expenses
of this ordinance?
Is the economic timing for such
an ordinance appropriate?
What happens to the displaced
tenants who are only able to
afford the non-conforming
housing?
Is there a possible up-side to all
of this with higher quality rental
units and higher rents?
Will apartment owners go else-
where to invest in areas without
this type of regulation?
Time will tell, but as always
what seems to hold true with
immense change: we should be
cautious of the unintended con-
sequences.

Like so many things, the iden-
tity of our local real estate mar-
ket is constantly in a state of
flux. To paraphrase a favorite
cache phrase from past CAR
President, James Liptak,
“change or die”. Jim believed so
much in this philosophy that he
engraved it on pens given to his
2009 State Executive Board. I
encourage us all to embrace
change as we go out and collec-
tively represent one of the best
places to live in the world.

Sincerely,

Steven Allen
President
Santa Cruz County Association
of REALTORS®

President’s Message
Continued  from  Page 3

to address their needs, and look-
ing nationwide to attract new
businesses to come to Scotts
Valley.  Mayor Reed says they
business attraction is the same
as the homeowners attraction to
the City, “the quality of life”
that Scotts Valley offers.

As with the other 2 cities, traffic
flow is also critical for growth in
Scotts Valley.  Mayor Reed
spoke about the importance of
good traffic flow along Mt. Her-
mon Road which is a main ar-
tery through town to and from
San Lorenzo Valley, and a ma-
jor business attraction.  With the
development of the new Town
Center, good traffic flow and
new business creation becomes
more important.  Mayor Reed
says the traffic flow through the
Town Center area will have a
major emphasis on pedestrian
and bike arteries.  In addition, a
new Highway 17 interchange is
planned where Seagate is cur-
rently located.  Work on this
will not start until the State can

contribute monies needed for
the project.

Mayor Rotkin sees big opportu-
nities in the small start-ups cre-
ated from inventions at UCSC.
The goal, is says, is to keep the
research and development, and
start-up manufacturing in Santa
Cruz until they get too big for a
coastal town.

The last question asked was
what REALTORS® and citizens
could do to help their communi-
ties.  “Be involved” was a unan-
imous answer.  Mayor Rotkin
reminded us that the City of
Santa Cruz is the County Seat
which makes all of us constitu-
ents.  He wants us to “come to
meetings”, “call”, especially
with economic development
and social problem issues.
Mayor Reed said to “come to pub-
lic meetings…speak up… partici-
pate.  Mayor Storey’s answer was
to “be informed and be informed
about processes….be involved ear-
ly”.

Mayors Breakfast
Continued from Page  4

Garage Sale Hints
From Realty Times

Whether you are jump-starting a
move, decluttering for a show-
ing, or looking to make some
extra cash, a garage sale can be
a great way for a homeowner to
declutter. Here are some helpful
tips to make your next garage
sale a success.

1. Plan Ahead: Some cities re-
quire that you have a permit or a
license to hold a garage sale.
These may be free, or they may
cost a small fee. After you've
gotten a permit, be sure to give
yourself plenty of time to orga-
nize in preparation for the event.
It can take more time than you'd
expect to select items, price
them, and then move them to
your sale area.

2. Group Effort: Ask neighbors
in your community if they'd be
interested in having a sale the
same day! This can be quit a
draw to the garage sale crowd.
Can't get the neighbors interest-
ed? Ask if any friends or family
want to bring items over to have
a combined sale. Simply use
different colored price stickers
to keep the profits separate. A
block or "multi-family" sale is a
great way to draw a crowd.

3. Advertise: There are a ton of
great, and free, places to advertise
your sale. Most of these are on-
line. Be sure to mention in your
add the following items: the
neighborhood or area of town you
are located in, especially if in a
big city; your address; the date
and run time; some of the items
you are offering (appliances,
women's clothing, baby items,
etc.) The day of the sale be sure
your home is easy to find. Use
signs and balloons to direct traffic
off of main roadways.

4. Price Items: When you price
items, keep in mind that you are
marketing to a customer that
wants a deal. Be realistic about
what an item is worth. Pricing
items ahead of time can speed
up the buying process.
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Get a Taste of Summer
Before it’s Gone

Enjoy the season with some delicious wine, tasty
snacks and great company at this year’s

‘Sip of Summer’ event!

Tickets are only $15.00 (2 for $25) and you will re-
ceive one full pour of Bargetto's finest, appetizers, live

music and drawing entry.

Prizes include gift certificates from
Lillian’s Italian Kitchen and The Crepe Place.

As always, additional pours can also be purchased.

Tickets can be purchased online at
http://www.scaorhf.org/sipofsummer

or by calling SCAOR at 831-464-2000.

Thank you to our sponsors who will be
providing some tasty treats!

PLATINUM SPONSOR

GOLD SPONSORS

http://www.scaorhf.org/sipofsummer
http://www.atosc.com
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The year 2010 is proving to be
just as unsettled as the past few
years. Just as soon as we think
we know what the rules of the
game are, the rules change. Or
in some cases new rules are add-
ed. Ask yourself, is this really
necessary in these already diffi-
cult times! Elsewhere in this
newsletter, Local Government
Relations Committee members
have written about the local is-
sues that we are vigilantly
watching.

Also, after a few silent years, we
have breathed some life back
into our candidate interview
process, now called, LCRC
(Local Candidate Recommen-
dation Committee). We have al-
ready made decisions in the
Senate District 15 and the Board
of Supervisors races. After the
August filing deadline, we will

be holding interviews for the
City Council races.

On the National front:

* President signed flood insur-
ance and tax credit processing
extensions
* Loans with tax credits must
now be closed by September 30,
2010
* Flood insurance extended until
September 30, 2010. There was
no lapse of authority.   Coverage
begins on date of application.
* USDA funding is still delayed
Unfortunately, the House did not
finish debating the supplemental
appropriations bill.  The net result
is that the USDA funding exten-
sion will be delayed at least a
couple of weeks.  Hopefully, the
USDA provision can be attached
to another bill if they delay in the
passage of the supple- mental ap-

From the desk of Dale Gray
Government Affairs Director

Old Rules & New Rules

propriations. Please remember
that HR 4899 contains a number
of different items that have noth-
ing to do with the USDA pro-
gram. If there is a disagreement
between the House and Senate it
will be over those items. The
USDA revisions the Senate in-
serted, increasing the upfront fee
to 3.5% and authorizing, but not
requiring an annual fee of 0.5%,
are expected to be the final
changes.

Food for thought:
Credit score issues continue
to plague homebuyers. As the
required credit score for fi-
nancing continues to increase
and the actual scores of bor-
rower decreases, it becomes
more and more difficult to
qualify buyers. What does
this mean for the economy?

Well, it doesn’t help, that’s for
sure.   Added to that is the fact
that every time a different lender
pulls a borrowers credit report,
there is potential for a score de-
crease. If a borrower is close to
660 already then it is not wise to
pull reports too often. Without a
high credit score, it is nearly im-
possible to qualify for a mort-
gage and having a low credit
score can even jeopardize your
chances of being hired for a job,
since many employers require
high credit scores.   Without
mortgages, people cannot pur-
chase homes, which will slow
down an already troubled hous-
ing market, arguably the most
important part of the
economy. There has to be middle
ground and REALTORS® and
lenders are beginning to push for
fair legislation in this area.

Stay Tuned…..
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SCAOR members packed the
room June 25th to attend the
Annual Membership Meeting
and Election. Members also re-
ceived updates from our
SCAOR CAR State Directors,
an update on how the Associa-
tion is performing and a Legal

The Votes are in for 2011!
update from Association legal
council Lloyd Williams.

Under the direction of President
Steve Allen, members completed
the voting process to elect four
new directors, the President- Elect
and the Secretary/Treasurer for
2011.

SCAOR CAR State Directors
Steve Allen, Candace Bradfield
and Barbara Palmer reported on
important issues that affect our
real estate industry.

Association Council Lloyd Wil-
liams reviewed the legal chal-
lenges affecting our industry

along with changes in depth to
the different forms used by
members when conducting
business.

Thanks to all who attended and
participated in supporting our
2011 leadership!

 Robert Bailey, doing a great job
as the event moderator

Sandi Garcia was the lucky
winner of our 50/50 raffle!

Members ready for the next
item on the agenda!
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Education
                           and
Professional

           Development

Tune-Up Tuesdays

Meets on the 2nd Tuesday of
every month 1:00-2:30pm
Cost: Free to SCAOR Members
Pre-registration is a must!
Brought to you by the SCAOR
Affiliate Committee
Coming up:
August 10th Fire Insurance
Sept. 14th Staging & Home Im-
provements
Oct. 12th Natural Hazard Dis-
closures

Strategic Social Marketing
for REALTORS® - Social

Media Bootcamp for
REALTORS®

Wed. Aug 11, 10:00-12:00pm
Santa Cruz County Association
of REALTORS®, 2525 Main
St., Soquel, CA
Cost: $20 SCAOR Members
($30 at the door) $40 Non
Member ($50 at the door)

Instructor: Social Marketing
Guru Hilda Ramirez, Founder
of Got 2B Social

Harness the Power of Online
Business Development! This is
a series of 8 workshops de-
signed to help real estate profes-
sionals gain the knowledge they
need to remain competitive in
the market using new media
technologies and online market-
ing tools. In Social Media Boot-
camp for REALTORS®......
...Helping You Connect with
Clients using New Technolo-
gies, the 1st workshop in this
series, we will cover the Internet
Revolution; Introduction to So-
cial Media; Review of top sites
and account set ups; Twitter,
Facebook, SEO, WordPress &

YouTube; 101 Series; Tips and
tools to help manage your time
effectively. Resources will be
shared for those who want to
expand their knowledge. This
course is designed for the new
or prospective social media us-
er. In this clinic you will learn
the basic principals of social
media and information to help
you set up your accounts cor-
rectly to maximize benefits of
sites. For a complete list of
workshops in this series click on
the pdf link above.

Matrix Essentials

Tuesday, AUG 24, 2010
10:30am-12:00pm
Santa Cruz County Association
of REALTORS®, 2525 Main
Street in Soquel, CA
Cost: FREE. RSVP's required.
Send email to kkirwan@scaor.org
or call the SCAOR office at 831-
464-2000

Instructor(s): MLSListings, Inc.
This 90 minute course will pro-
vide you with the basic skill
requirements for the Matrix
search application. Upon com-
pletion you will have learned:
Application Navigation; Input-
ting Search Results; Driving Di-
rections; Adding Search Fields;
Map Search; Saving Searches;
Reporting & Results Options;
Emailing & Printing.

Mastering Matrix

Tues. Aug 24, 1:00-2:30pm
Santa Cruz County Association
of REALTORS®, 2525 Main
Street in Soquel, CA
Cost: Free. RSVP a must. To
register send an email to

kkirwan@scaor.org or call the
SCAOR office at 831-464-2000

Instructor(s): MLSListings, Inc.

This 90 minute course will pro-
vide you with advanced skill
levels for the Matrix search ap-
plication. Upon completion you
will have learned: Sorting Re-
sults; Statistics from Results;
Customizing Results; Building
Hotsheets; CMAs from Results;
Emailing Results; Auto Email-
ing; Area Statistics.

Strategic Social Marketing
for REALTORS® Series

Facebook for Real Estate
Professionals

Wed. Aug 25, 10:00-12:00pm
Santa Cruz County Association
of REALTORS®, 2525 Main
Street in Soquel, CA
Cost: $20 SCAOR Members
($30 at the door) $40 Non
Member ($50 at the door)

Instructor(s): Social Markeing
Guru Hilda Ramirez, Founder
of Got 2B Social

Harness the Power of Online
Business Development! This is
a series of 8 workshops de-
signed to help real estate profes-
sionals gain the knowledge they
need to remain competitive in
the market using new media
technologies and online market-
ing tools. In Facebook for Real
Estate Professional, the 2nd
workshop in this series, you will
learn how to set up your per-
sonal profile so it can function
for personal or business; use
Review of popular security set-
tings and applications; Discus-
sion on best practices and how
to promote engagement; Pro-
moting your listings through the
News Feed; Establishing a pro-
fessional image. For the com-
plete of classes in this series
click on the pdf link above.

http://www.scaor.org/upload/files/TUT%20flyer.pdf
http://www.scaor.org/upload/files/Bootcampflyerfinal.pdf
http://www.scaor.org/upload/files/Bootcampflyerfinal.pdf
http://www.scaor.org/upload/files/matrixessentials8_24_10.pdf
http://www.scaor.org/upload/files/matrixmastering8_24_10.pdf
mailto:kkirwan@scaor.org
http://www.scaor.org/upload/files/Bootcampflyerfinal.pdf
http://www.scaor.org/upload/files/Bootcampflyerfinal.pdf
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Contest Winners
1st Place
Cara Denny, Barry Brady and
Brant Schenk

2nd Place
Steve Pereira, Paul Bailey,
Nick Leyton, Dave Dawson

Longest Drive - Men
Ed Arredondo

Longest Drive – Women
Brooke Johnson

Closest to the pin
Randy Maldonado, Cheshire-
Rio Realty

Putting contest
Andy Kay, Lifestyles Real Es-
tate, Inc.

50/50 Raffle ($300)
Kourosh Nosrati, Century 21
Lad Realty, who donated his
winnings back to charity!

Special thanks to:
The Events & Community Re-
lations Committee
Loree Doan, Stewart Title
Jerid Kiedrowski, Coldwell
Banker Residential Br
Lori West, First American Title
Co.
Kathy Jackson, Santa Cruz
Home Finance
Jen Nobles, Property I.D.
Kevin & Kylie Mee, MetLife
Home Loans
Candace Bradfield, Premier
Real Estate
Greg Turnquist, Looking For-
ward Mortgage

The beautiful weather and loca-
tion provided the perfect back
drop for a fun filled day of golf,
special events, and an awards
banquet. SCAOR Members
flocked the Seascape Golf Club
July 16th for our Annual Golf
Tournament and proved that
they do indeed have game!
Thank you to our sponsors, do-
nors, players, volunteers and
staff that made it all happen!

Hole Sponsors

Wells Fargo Commercial
Allen Property Group, Inc. &
Old Republic Home Protection
Fidelity National Home War-
ranty
Bay Area Floors
Real Options Realty/MLS List-
ings, Inc.
Princeton Capital
Bellows Plumbing & Heating
Tour Factory/Virtual Tours
WIN – Home Inspection &
Tina Andreatta Insurance Svcs.
Alliance Environmental
MetLife Home Loans

Tee Prize & Gift Donors

Bay Federal Credit Union
Rick Donnelly, Windsong
Properties
Princeton Capital, Dimitri
Timm
Wells Fargo Reverse Mortgage,
Dick Cornelsen
Property I.D., Jen Nobles
Mark Holcomb

SCAOR Golf Tournament Proves to be a Hit!
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SCAOR members heard ‘Hawaiian’ and ‘flip flop’ and
turned out in full regalia at the Red, White & Blue Fund-

raiser on July 1st. Thank you to all who participated and con-
tributed as those funds go toward keeping your voices heard

in the legislature.

iPad Winners
Jose Mendoza, Meyer Mortgage, Robert Bailey, Bailey Prop-
erties, Inc., and Jennifer Watson, Lifestyles Real Estate, Inc.

Flip flop Contest Winner: Tim Sjobeck, Bellows Plumbing
(Center Photo Above)
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  Affiliate News
Dimitri Timm

Affiliate Committee Chair
Princeton Capital

831- 662-6591
dimitri@princetoncap.com

Affiliate Membership is on the
Rise!

Currently, the Santa Cruz County
Association of REALTORS® has
98 Affiliate members represent-
ing many different types of busi-
nesses, such as home inspection,
mortgage, pest control, title, in-
surance, and plumbing companies
and more. Many of these busi-
nesses and their representatives
join so they can keep up-to-date
with the latest real estate informa-
tion and also to take advantage of
networking opportunities with
REALTOR® members.

Recently Affiliate membership
has increased and I asked Den-
nis Spencer of WIN Home In-
spection (who joined as an
Affiliate in 2010) what benefits
he saw as being a member and
he stated, “That he has been
very pleased by being a part of
this Association and what it has
done for his business” Dennis
also mentioned, “that it’s really
not just about signing up and
paying the dues but actually get-
ting involved in the events and
taking advantage of the adver-
tising opportunities”.

Below is a list of additional ben-
efits that you may take advan-
tage of by becoming an Affiliate
member:

Exposure
*Expand your Networking Op-
portunities.
*Educate your peers, through
the Affiliated Tune up Tuesday
Classes
*Create relationships with RE-
ALTORS® and fellow Affili-
ates.
*Get valuable face time with
REALTORS® as a Sponsor.
*Contribute your skills to our
events as a volunteer.

*Provide information on services
available to REALTORS®.
*Be heard politically through
our Legislative Advocacy.

Marketing Opportunities
*Advertise on the SCAOR
Website.
*Take advantage of Reduced
Newsletter Advertising Rates.
*Get exposure from the website
Affiliate Roster.
*Appear in the SCAOR News-
letter Affiliate Spotlight.
*Purchase Mailing Labels at the
member price.
*Use the Affiliate Logo and Pin.

Information
*Stay informed on market, leg-
islative, and industry news.
*Attend Affiliate Committee
Meetings.
*Take advantage of the educa-
tional offerings at member price.
*Purchase forms and other re-
sale items at member price.
*Serve on Association Commit-
tees.

Affiliate Members are a vital
part of the Santa Cruz County
Association of REALTORS®

who provide support and ser-
vices to the real estate industry.
They support the goals of the
Association and abide by the
same bylaws as the REALTOR®

members.  I think Dennis said it
best, that the only way to take
full advantage of your Affiliate
membership and benefits is to
get involved.  We are always
looking for additional Affiliate
members.

For more information about be-
coming an Affiliate member
please contact the Association at
(831) 464-2000.

Mortgage, Bay Federal Credit
Union, and Met Life. Robin is
currently employed with Wells
Fargo Home Mortgage.

Robin enjoys working with first
time homebuyers and educating
people on buying homes in the
forever changing lending business.

Robin recently graduated in 2007
from Cabrillo College with High
Honors and a degree in Human
Services, Certificates in Commu-
nication Studies and majoring in
counseling.  These degrees and
programs have better enabled her
to work with potential borrowers
and counsel them on credit issues,
becoming a homeowner and the
expectations of home ownership.
She has helped established home-
owners and buyers make the ap-
propriate choices in matching
their needs and goals. Robin is
also a licensed REALTOR® and
Licensed notary with the State of
California. She is involved in
community programs to help peo-
ple buy homes and has worked
with many of the County and City
first time home buyer programs.

Working for Wells Fargo Home
Mortgage has allowed Robin the
opportunity to offer a wide vari-
ety of programs and competitive
rates as well as share her expertise
in the
Continued on Page 15

Affiliate Spotlight
Robin Parke

Mortgage Consultant
Wells Fargo Home Mortgage

831-234-9399
Robin.L.Parke@wellsfargo.com

www.wfhm.com/robin-parke
Robin has been in real estate and
lending since 1987. She started
her career in real estate in Sono-
ra, CA after going through the
complicated experience of pur-
chasing her first home.  That
home purchase did not go very
smoothly, so she decided she
wanted to help others so they
would not fall into the same aw-
ful experiences. That led Robin
into obtaining her real estate li-
cense. After a few years in Sono-
ra, she and her family moved to
the Monterey peninsula where
she worked for Coldwell Banker
in beautiful Carmel.

An opportunity presented itself
in the lending field working for
Fremont Bank in Monterey.
Robin had to learn the lending
business from the ground up.
Duties included, processing, un-
derwriting loans and all other
associated tasks from a very ex-
perienced Senior Lending Con-
sultant/ Underwriter.

More opportunities presented
themselves in Monterey for Rob-
in. She went to work for GMAC
Mortgage in a retention program
in telemarketing throughout the
State of California.  Robin con-
sistently was the top producer,
winning contests and various
sales awards.  The retail manager
asked Robin to join the team as a
loan officer, and that is when she
began her new career as a Mort-
gage Lending Officer.

She has managed national lend-
ing teams when employed by
Innovex Mortgage, originating
and closing loans throughout the
country. Over the next several
years she has worked with
banks as well as other mortgage
bankers and brokers. These
would include Norwest, Wash-
ington Mutual, Santa Cruz

mailto:dimitri@princetoncap.com
mailto:Robin.L.Parke@wellsfargo.com
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NEW MEMBERS
JULY 2010

 REALTOR® Members
Advantage Properties

Jan Ames

Bailey Properties

Dora Dianne Hall
Nick Leyton

Elizabeth Nixon

Connect Realty

Jeanette Champagne

David Lyng RE

Francisco “Frank” Jerez

Intero Real Estate – SJ

Terry Meyer

Keller Williams SC

Michael Sibilia

Lifestyles Real Estate, Inc.

David Aronovici

Main Street REALTORS®

Crystal Noble

Rose Homes & Investments

Joshua Bacorn

Affiliate Members
American Financial

Network,Inc

Jon Byler

  Chick Donaldson

MetLife Home Loans

 Kevin Mee

 Karen Beeson

Guaranteed Rate Realty

Sue Kaufmann

Spotlight-Robin Parke Continued
from Page 14
lending field with potential bor-
rowers. She is an Affiliate mem-
ber of the SCAOR and an active
member of the Women’s Council
of REALTORS®.  She is involved
with various nonprofit organiza-
tions in the area, and participates
in various educational and net-
working functions throughout the
county.

She is the mother of three grown
adult children and has lived in
Santa Cruz and Monterey area for
about thirty years.  Robin spends
her free time enjoying bike riding,
traveling, and other outdoor activ-
ities and has recently acquired an
interest in the wine making indus-
try.  Robin looks forward to meet-
ing you and your clients in the
near future.
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